1. The Food Chain fortnight 

Come and get prepared for October’s Food Chain Fortnight of action. This workshop will help you to plan attention grabbing actions and get some good local media coverage. 
FACILITATORS – Rich, Nicky (tbc)
Resource handouts: 
· How to write a killer press release?www.foe.co.uk/resource/how_tos/cyw_64_press_release.pdf 
· Top tips for getting media coverage e.g. Acronym? 
· Action Guide (should have been sent this in advance, but copies to be available)
Introduction – aims, agenda, ground rules

(5 mins)
Context setting: (10 mins)
What’s their beef? – sequel to the award-winning play, ‘What’s our beef?’ This will summarise the different reactions we’ve been getting to the campaign over the summer of action, and sets the rest of the workshop up for dealing with them (both positive and negative) during the FCF  

Where we’re at and what comes next? (short ppt presentation):

This will inspire groups by showing what’s already been achieved (EDM sign ups, MP quotes, BRIEF updates on progress on specific asks, quotes from supportive farmers), and spark off ideas for their fortnights of action (photos of LG actions, BRIEF LG stories)

It will also show how the fortnight of action fits in with the next stages of the campaign – it’s essential that groups understand how it fits in with PMBs, manifestoes, the election and where the campaign will go in the future (e.g. consumption focus, procurement, new reports and research). Without this information it might appear that the FCF is the end of the road. We want to use this workshop to equip them to run a great FCF, but it’s in the campaign’s best interests to provide them with this information in reasonable detail so that they are confident when talking about it and ready to take further action in future.  
Questions and clarifications

(10 mins)

Fortnight of action

(50 mins)

· What it is and what are we asking groups to do….and what’s a Pinãta? (5 mins)
· What are the key messages (media, MPs manifesto support) we want to get across (5 mins)
Practical session: 
· Presentation by facilitators on what makes a good story, ideas for how to increase chances of getting media coverage, including tips on how to create a media strategy. Handout (10 mins)

· Split into groups of three (groups whose MPs might play ball and those who definitely won’t) and use pre-prepared flipcharts with prompts, to discuss and plan how to get MPs onboard. Including plan for using the piñata and strategy for getting local media coverage (15 mins)

· Come back together and feedback ideas to whole group (10 mins)

Summarise/ wrap up. Answer any questions. Hand out resources. (5 mins)

