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How to plan your online campaign
This is a brief outline of the steps you should take and things to consider when planning an online campaign or an online element to an existing campaign. 

Step One:

What is the aim of you campaign?

This is a crucial thing to have clear in your head before you start thinking about using anything online. If you know exactly what you are trying to achieve it will make things much more efficient later on.

How will an online element/campaign help you achieve this?
Indentifying why you are using the internet for your campaign will mean that you only use the tools you need to.

Step Two:
Workout the AIM of your online campaign
This should have naturally come out of the previous two questions but it is important to clarify exactly what your aim is.

Step Three A:

Who are your audiences?

You want your campaign to get as much exposure as possible so make sure you know exactly who you are trying to reach.

How does each of those audiences use the internet?
Understanding how (or even if) people use the internet will allow you to reach each audience in the most effective way. Identify the different trends of your audiences in terms of their internet use.

Develop your communications tailored to suit each audience
By tailoring your communications to suit a specific individual or audience you are more likely to be effective. 

Eg. Casual users may not be on Facebook or Twitter so these methods may not work for them, adding an email action could bring in a whole new audience to your campaign.

Step Three B:

Who/what is your online target?

You may or may not have a specific online target but make sure you know if your campaign should have one. 
How will you use the internet to put pressure on your target?
This is working out what tools you have in your online arsenal that will be able to have an impact on your target.

Eg. Using TheyWorkForYou.com to write to MPs.
How will you use what you know about your audiences to increase the impact of your campaign?
Now that you know who your audiences are, what tools are they most likely to respond to? Knowing this will make you campaign much more effective and save you time and energy.

This is not definitive but can be used as a guide. There are always new and better tools to use and consider for online campaigning so if you do some research online you might find something that will help you even more.
