Cafe cOnversations

What are the links between
human rights and
environmental campaigning?

Ben McCarron
Manchester group
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We had some great conversations about the overlaps B | Justice w e
between human rights and the environment and also . Lubicon Cree
about how useful it would be to have actions that
could be brought into the meetings with a strong
emotional impact. Points of overlap included:

o from the human perspective climate change is a
human rights issue, but human rights laws and
language are not present in the negotiations.

e protecting the human rights of the people at the
local of fossil fuel extraction is a useful tool to slow
it down, furthering climate change campaigns.

e persistent organic pollutants harm humans, too.

e |ocal activists (like us) are at risk of harm in many
countries.

We then completed actions in support of the Lubicon

Cree, who have been harmed by oil and gas

development on their lands in Alberta, Canada. We

also took a few photos to show solidarity with the
affected communities. We also signed 8 letters in
calling for protection for a Mexican activist, Armando-

Mendosa Ponce, who has received death threats.
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Some points that came out of the conversation
included that the Friends of the Earth UK was
committed to human rights work through the justice
element of its campaigning. Also, that Friends of the
Earth International already does a lot of work on
human rights and that the UK may have something to
learn here.

One of the ways of acheiving this could be through an
informal solidarity campaign by groups completing a
letter writing action each month, much as the
Manchester Friends of the Earth has been doing. This
would be an attractive use of the groups time, while
people would learn the theory behind it from the
actions. This would also be a way of leveraging other
organisations' (including Friends of the Earth
International) resources and our network.
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This is a link to the Justice for the Lubicon Cree site.
The video is very sad and compelling
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Coalition & movement-
building

Gavin McNaughton, Leeds Friends of the Earth
gavin.mcnaughton@gmail.com

Chris Johnston, TIDAL, info@leedstidal.org

We discussed the various terms you might use when
working together ¢ alliance, network, coalition,
movement ¢ before settling on two to discuss in more
depth. We decided that a coalition is a number of
specific groups working towards a specific end (e.g.
the Get Serious on CO2 campaign), whereas a
movement is a number of groups working together
towards a broad vision. These groups are often
grassroots, and will the vast majority of the time be
doing their own thing while coming together every so
often for movement-wide campaigns.

Coalition building
Some tips for coalition-building;
¢ Be clear about what you want to achieve, and
involve all coalition partners in the debate.
This ensures everyone has ownership over the
campaign, and shows all are equal partners.

How are decisions made and communicated?
Who's doing what work, and how wiill it be
divided up? Make sure it's clear, open and
plays to one another's strengths.

e Trust your partners! You don't need to control
everything. A real coalition is founded on
trust, and will soon flounder without it.

e The Friends of the Earth brand is a powerful
one. On the upside it can give your campaign
credibility and profile. On the downside it can
scare off others, as organisations are fiercely
protective of their autonomy and don't like
running 'other people's' campaigns. Careful
how and when you use it!

Movement building
Some tips to foster a movement in your area;
e Create space for connections to be made. It
could be social events, annual conferences,
Green Drinks, whatever; opportunities like
these create the space for relationships and
action to grow.
e Have regular and genuine movement-wide

e Agree early on the governance of the coalition.

campaigns. Working together in a practical
sense generates momentum, creates a sense of
identity and encourages future action.
Celebrate your victories together! Again, this
creates momentum and encourages future
action.

Try and create a clear vision as a movement.
Such a vision will guide your actions, foster a
sense of a movement, and inspire people into
action.

Diversity is a strength. Organisations in a
movement don't need to do exactly the same
thing all the time, just a small fraction of the
time. Diversity means you reach more people,
are more representative of the electorate, and
so are a more legitimate pressure group.
Encourage groups to show solidarity with one
another. Scratch someone's back, they might
just scratch yours, and you've got a friendly
and cohesive movement.

Build a good relationship with national
organisations. Grassroots and national
organisations need each other to be effective,
so build a strong relationship with them.

Be creative and experimental! Try anything
once, and learn from the results. Keeps energy
up across the movement, and might just yield
you better results.

Consider tasking one body to facilitate the
development of a local movement. They
could provide services such as a news feed,
calendar of events, list of training, and a list of
local groups. They would have to have the
credibility to perform such a role (be
considered to be impartial, fair, and be
trusted).
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Local food &
food co-ops

Lizzie Fellows, Sustain

I outlined what food co-ops are and the project that I'm
working on for Sustain, in which | am available to
support and advice community groups with new or
existing food co-ops across Y&H. Food co-ops take
many different shapes and forms, by they are generally
run by the community for the community, aim to supply
food at affordable prices, are run on a not for profit
basis, and usually rely on the support of volunteers. We
then discussed any food co-ops or food projects that
people are involved in or are aware of in their local
areas, and any ideas that people had for setting up

new or developing existing food projects.

Ben is trying to set up a permaculture growing project in
Harrogate; we talked about some of the links between
local food projects and the FoE food chain campaign,
and that food co-ops and other projects could these
could be a useful way to connect with local farmers and
producers; Carla mentioned that she was interested in
trying to set up a food co-op in Leeds; we talked about
Community Supported Agriculture and someone
mentioned they are part of a meat CSA that gets
shearling (older lamb) from a farmer in North Yorkshire.

Here's more info about food co-ops :
(www.sustainweb.org/foodcoops/) and Making Local
Food Work (the umbrella programme that the food co-

ops project is part of), and there is a comprehensive food

co-ops toolkit available to help groups and individuals,
along with a food co-ops finder to see if there is one near
you. Anyone can contact me for more info: Lizzie
Fellows (Y&H food co-ops advisor) -
lizzie@sustainweb.org / 07814 756511.

Want to run a World Caféession at

the NorthernGathering (89 May)?
&1 UwbOwUOUEIT

How can we involve more young
people + collaborate with student
campaign group People & Planet?

It was great to have Region Representatives from
People and Planet at the Gatherings in the North this
year. The main focus of the discussions across the
regions was building coalitions and sharing capacity

to work towards a common goal. Activists then

further discussed crossovers in objectives and how we
OPT T UwETl wEEOTI wOOwWUUxxOUUw
actions in the coming months. Some great links were
made between FoE groups and PnP and we hope this
will be the start of a really positive relationship.

For more information about how to contact your
People and Planet regional Rep please contact your
Network Developer or email them directly.

- North East Region ¢ Hayley Spann
northeast@peopleandplanet.org

- Yorkshire and Humber Regiont Luke Capps
yorkshire@peopleandplanet.org

- North West region - Laura Hampson
northwest@peopleandplanet.org

Setting up an e-campaign

The North West Get-together was joined by Liam
from www.Louder.org.uk ¢ a new e-campaigning
resource. Visit the site to explore the possibilities, or

email Liam.Barrington-Bush@ncvo-vol.org.uk to find
out more.
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Biofuels Power-Stations - what are
the facts and how can we engage?

Kenneth Richter
Biofuels Campaigner

With proposals for new, Biofuels power-stations popping up
all over the region, this table provoked some great
discussions. Activists delved into every corner of the debate
from renewable energy subsidies, the varying types of
Biofuels and their impact, to how we could campaign more
effectively on this issue together

There is a new campaigner network/email discussion group
on the use of biofuels in power plants and transport for
Friends of the Earth local groups. Its main purpose is to
exchange information and coordinate campaigning.

You can join the group here
(http://groups.google.com/group/foebiofuels) or send an
email to kenneth.richter@foe.co.uk

Email action: End subsidies for palm oil power

Tell Ed Miliband to stop climate-trashing subsidies for biofuel
power stations
http://www.foe.co.uk/campaigns/biodiversity/press_for_chan
ge/palm_oil_subsidies 22636.html

Please also note the new resource section on biofuels at
(http://wwwv.foe.co.uk/community/campaigns/healthy planet
/biofuels_index.html)

How can we work together
better in the North East?

Volunteer Craig Thomas lead this session to consult
with groups as to how they could network and share
skills and ideas better across the region. Groups
build upon existing relationships, and came up with
some great ideas as to how they could move forward.
From: rotating network meeting venues, to online
skills profiles. Watch this space for progressions
with your ideas. For more info about how you can
help build the NE network please contact your local
group support person - carla.doran@foe.co.uk

and NE network volunteer ¢ craig.thomas@foe.co.uk

What does the Marine bill
mean for us and how can we
work together with
Government agencies?

Local groups in the North East discussed the new
marine bill with a local marine campaigner. Activists
dived deep into a sea of questions regarding,
planning of offshore renewables, raising public
awareness for the marine issues and making sure
they are placed at the top of the agenda. More info
on this topic can be found at:
http://www.marinet.org.uk/

How can we improve our campaigns by involving young

people, schools and youth clubs?

Rachel Gibbons Youth & Education network Co-ordinator
education@foe.co.uk

1EET T OW&DPEEOOUWOI wlOT 1 wadUUT webEwl EVEEUD
thinking about how they could engage with young people and children on
environmental issues. Local group members came up with some great ideas t like
renewables awareness campaigning and discussed the importance of engaging with

the next generation.

For more information see:

http://www.foe.co.uk/resource/how to campaign_guides/work with young_ people.pdf

Friends of
the Earth
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